
HIGHLIGHT YOUR SPECIAL OFFERS.

If a shopper is deciding between two cars or two dealerships, using 
Special Offers can sway that shopper to choose you. Highlight rebates, 
special financing or other incentives that will influence shoppers to visit 
your dealership. 
Use special offers to promote:

 › Sales events

 › Model specials

 › OEM incentives

 › Special financing

 › Service Department specials

 › Parts specials

New vehicles with a special had 116% more vehicle detail page views than those without.
SOURCE: AutoTrader Site Data, March 2015
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