2015 AUTOMOTIVE BUYER INFLUENCE STUDY

KEY CAR BUYER STATS
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KEY NEW CAR BUYER STATS
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Online new car
buyers’ overall
shopping time

remains stable.

Amount of time online
new car buyers allocate
to Internet remains flat
year over year.
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Autotrader.com and
KBB.com reach
almost half of online
new car buyers.
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KEY USED CAR BUYER STATS
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Online used car buyers

are spending more @
time shopping overall.

Amount of time online

used car buyers allocate to
Internet continues to grow.
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Of the 77% who use the

Internet to shop, more
than 8 out of 10 use

third-party sites.
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Autotrader.com and
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