SEEING IS BELIEVING

WHAT CAR SHOPPERS WANT FROM

ONLINE VIDEOS

OF CONSUMERS CONSIDER
VEHICLE VIDEOS TO BE AN
IMPORTANT PART OF THEIR
CAR-SHOPPING PROCESS.
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MOST CAR SHOPPERS
PREFER VIDEOS BETWEEN
30 SECONDS AND 2 MINUTES
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Source: 2015 Cox Automotive Consumer Video Research Study

CAR SHOPPERS FIND VIDEOS THAT
SHOW THE VEHICLE EXTERIOR/
INTERIOR AND DESIGN/FEATURE
OVERVIEWS THE MOST HELPFUL

Exterior/Interior View
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Design and Feature
Overview

Professional Review
with test drive

52%
4Lb% Photo Montage

Commercial
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Consumer Review and
test drive
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Consumer Review w/o
test drive

Professional Review
w/o test drive
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18% Video taken from a
car show
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