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Personalized Experiences of Today



Personalization

80% 
are more likely to do business 

with a company if it offers a 
personalized experience

SOURCE: Epsilon Research “The power of me:                                                
The impact of personalization on marketing performance.”

22%
are satisfied with 

the level of personalization 
they receive

SOURCE: 2017 State of Personalization Report 

49%
of consumers said they’ve 
purchased a product after 
receiving a personalized 

recommendation
SOURCE: 2017 State of Personalization Report 
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Behavioral Actions
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<1% are happy with the car 
buying experience today

SOURCE: 2015 Car Buyer of the Future Study



Shoppers EXPECT this NOW!



2028 
Adult 18-34 
Population 
by Ethnicity

SOURCE: U.S. Census Bureau 2026, 2028, 2033, and 2044 
National Population Projections
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87% 
appreciate businesses 

that communicate
with them in Spanish

SOURCE: Kantar Futures, 2017 – Base: A18+

88%
say companies that make sincere 

efforts to be part of, or invest in, their 
community deserve their loyalty

SOURCE: Kantar Futures, 2017 – Base: A18+

+37%
Hispanic new vehicle projected 
spending growth 2016 – 2021 

vs. +22% non-Hispanic
SOURCE: IHS Global Insights 2016 (Consumer Spending Forecast 2016-2021) *Technology = 

Personal Computers & Peripheral Equip, Computer Software, TVs & Video Equipment

20%
more brand engagement with targeted 
Spanish language ads vs. non-targeted

SOURCE: Milward Brown Global Market Research, 2014





Personalization
Jessica Stafford


	Personalized Experiences of Today
	Slide Number 2
	Slide Number 3
	Personalized Experiences of Today
	Personalization
	Slide Number 6
	Stated Preferences
	Slide Number 8
	Slide Number 9
	Personalization #2
	Personalization #3
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	What are we waiting for?
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Personalization

