
As CPO sales are expected to reach a record high in 2019, Cox Automotive’s recent CPO Study reveals that a majority of CPO 
intenders are open to upgrading to a new model.  And while shoppers’ projected spend on their next vehicle underscores an 

opportunity for automakers to upsell CPO shoppers on new vehicle offerings, model level cross-shopping demonstrates that CPO 
shoppers are not always considering the new model option in their shopping process.

2019 Cox Automotive CPO Shopper Study
Autotrader Site Behavior; CPO Cross-Shopping, Q2-2019
CPO Average List Price: Autotrader Listing Price Data  (Jan-Aug 2019)
New Car ATP: KBB Retail Transaction Data (Jan-Aug 2019)
Cox Automotive 2019 CPO Sales Projection Based on Forecasting

Although the price gap between new and CPO has hovered at a similar level over the past few years (narrowing slightly 

this year), CPO shoppers’ planned budget for their next vehicle opens doors for automakers to inject new model options 

into the consideration process.

While the Cox Automotive CPO Study revealed a high percentage of CPO intenders are open to considering a new alternative, 

shopping behavior demonstrates opportunities for automakers to capitalize on that sentiment. In taking a closer look at model-level 

cross-shopping, there are varying degrees of CPO to new alternate version cross-consideration.  On average, CPO truck shoppers 

are more likely to shop the new alternative, whereas CPO sedan shoppers are less likely to shop the new model version.
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Autotrader Site Behavior; CPO Cross-Shopping, Q2-2019
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2019 COX Automotive CPO Shopper Study
Autotrader Site Behavior; CPO Cross-Shopping, Q2-2019
CPO to New model cross-shopping data not yet available:  Blazer, Palisade
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2019 COX Automotive CPO Shopper Study
Autotrader Site Behavior; CPO Cross-Shopping, Q2-2019
CPO to New model cross-shopping data not yet available:  A-Class
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2019 COX Automotive CPO Shopper Study
Autotrader Site Behavior; CPO Cross-Shopping, Q2-2019
CPO to New model cross-shopping data not yet available:  Arteon, 500L
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2019 COX Automotive CPO Shopper Study
Autotrader Site Behavior; CPO Cross-Shopping, Q2-2019
CPO to New model cross-shopping data not yet available:  
F450, Ranger, Gladiator
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