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Kelley Blue Book Reports Vehicle Shoppers Exiting Market as Inventory Shortages Continue to Plague Auto Industry

e Nearly half of car shoppers are likely to postpone their purchase due to the chip shortage with most planning to wait
several months.

e Slightly more than a third of all surveyed in-market shoppers say they are willing to pay above MSRP, indicating they
would pay up to a 13% premium, or roughly $5,600 more based on the latest Kelley Blue Book Average Transaction
Prices.

e Among shoppers who said they would not postpone their purchase, 25% said they would consider switching brands.

IRVINE, Calif., September 21, 2021 — Nearly half of car shoppers are exiting the market and delaying their purchase for
the next several months due to the impacts of the global microchip shortage on the automotive industry, according to
new consumer research from Kelley Blue Book. The recent survey from late August 2021 also reveals further details
about car shoppers’ current perspectives and intentions given the state of an automotive marketplace plagued by
inventory shortages and record-high vehicle prices.

“The latest Kelley Blue Book research indicates that most consumers anticipate negative impacts on the automotive
market due to the chip shortage, from increased prices to inventory shortages and longer delivery times,” said Vanessa
Ton, senior industry intelligence manager for Kelley Blue Book. “With a large portion of the in-market population now
saying they plan to delay their purchase given the current market conditions, it will be interesting to see how that could
impact the ongoing delicate balance of supply, demand and pricing across the industry. Long term, OEMs are likely
experimenting with made-to-order deliveries for consumers.”

Among in-market car shoppers, 48% say they are likely to postpone their purchase due to the chip shortage. Of those
likely to postpone, most plan to wait at least several months: 40% said seven months or longer, 40% said three-to-six
months, and 12% said one-to-two months. Shoppers who do not plan to postpone understand that they may need to
make some changes to their plans to be able to purchase a vehicle sooner rather than later. Among shoppers who said
they would not postpone their purchase, 25% said they would consider switching brands, 19% said they would consider
changing vehicle categories, and 18% said they would consider shifting from purchasing new to used.

Slightly more than a third (35%) of all surveyed in-market shoppers say they are willing to pay above MSRP, further

indicating they would pay up to a 13% premium, or roughly $5,600 more based on the latest Kelley Blue Book Average
Transaction Prices. In addition, three-quarters of consumers are willing to drive outside of their local area for a vehicle
with most shoppers willing to drive between 50 — 200 miles; however, fewer than 20% will drive more than 200 miles.

In addition, many shoppers say they are willing to make some changes to their vehicle purchase plans due to the chip
shortage. Among all in-market shoppers surveyed, 35% said they would shift from an import to domestic brand, 32%
said they would switch brands they are considering, and 31% said they would shift vehicle categories. Further, 38% said
they would shift from purchasing a new vehicle to a used vehicle, but only 18% said they would consider shifting from
buying used to new.

In general, overall awareness of the chip shortage among car shoppers is high. More than half of shoppers (58%) are
aware of the cause of the shortage, and 71% are familiar with the effects of the shortage on the automotive market. An
overwhelming majority (90%) of shoppers are aware of the new-vehicle inventory shortage problems at dealerships, and
they understand there are significant impacts to their car-buying experience: 84% think the vehicle with their desired
options/specs will take longer, 83% think the vehicle of their desired category will take longer, 69% think prices will



increase, and 61% think there will be less favorable deals/incentives available. Shoppers also seem to understand that
the issue is mostly universal across the industry: 79% said the shortage impacts both domestic and import vehicle
brands, 76% said all brands will be impacted, and 71% said all vehicle categories are impacted.

For more details and information from Kelley Blue Book, visit https://www.coxautoinc.com/wp-
content/uploads/2021/09/Microchip-Shortage-Wave-2-Infographic.pdf.

For more information and news from Kelley Blue Book's KBB.com, visit www.kbb.com/media/, follow us on LinkedIn
at https://www.linkedin.com/company/kelley-blue-book/, Twitter at www.twitter.com/kelleybluebook (or
@kelleybluebook), like our page on Facebook at www.facebook.com/kbb and follow us on Instagram

at https://www.instagram.com/kbb com/ (or @kbb_com).

About Kelley Blue Book (www.kbb.com)

Founded in 1926, Kelley Blue Book, The Trusted Resource’, is the vehicle valuation and information source trusted and
relied upon by both consumers and the automotive industry. Each week the company provides market-reflective values
on its top-rated website KBB.com, including its famous Blue Book® Trade-In Values and Kelley Blue Book® Price Advisor
tool, which provides a range for what consumers can reasonably expect to pay for a vehicle in their area. Car owners
looking to sell immediately can also get a redeemable, transaction-ready offer with Kelley Blue Book®™ Instant Cash
Offer. The company also provides vehicle pricing and values through various products and services available to car
dealers, auto manufacturers, finance and insurance companies, and governmental agencies. Kelley Blue Book is a Cox
Automotive brand.

About Cox Automotive

Cox Automotive Inc. makes buying, selling, owning and using vehicles easier for everyone. The global company’s more
than 27,000 team members and family of brands, including Autotrader®, Dealer.com®, Dealertrack’, Dickinson Fleet
Services, Kelley Blue Book®, Manheim®, NextGear Capital’, VinSolutions’, vAuto® and Xtime®, are passionate about
helping millions of car shoppers, 40,000 auto dealer clients across five continents and many others throughout the
automotive industry thrive for generations to come. Cox Automotive is a subsidiary of Cox Enterprises Inc., a privately-
owned, Atlanta-based company with annual revenues of nearly $20 billion. www.coxautoinc.com
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